Jake D. Hasleton
Jake.Hasleton@gmail.com	(435)-777-3492	JakeHasleton.com

Content Strategist, Production Lead, and Social Media Manager with expertise in multi-platform video production and content strategy, leveraging over 5 years of experience to drive engagement and build executive thought leadership.
WORK EXPERIENCE

Trulee Legal — Director of Marketing & Content Production

Mar 2026 – Present | Utah
Lead marketing strategy, brand positioning, and growth initiatives across Trulee Legal, SF Firm, Blue Best HVAC, and several executive leadership personal brands.
Direct all content production, including video, photography, graphic design, copywriting, podcast production, and digital media.
Develop executive thought leadership strategies for attorneys and business leaders across LinkedIn, Medium, Substack, podcasts, and long-form content.
Oversee SEO, website strategy, paid media, email marketing, and social media to drive client acquisition and brand awareness.
Directed social media strategy and management for all brands, including Instagram, TikTok, YouTube, Pinterest, and LinkedIn.
Build multi-brand marketing systems, analytics dashboards, and reporting frameworks to measure campaign performance and guide strategic decisions.
Partner with executive leadership to align marketing initiatives with business development and long-term growth objectives.

Lendio - Content Strategist and Production Lead
Apr 2025 – Feb 2026	Lehi, UT
· Directed content strategy and production for social media platforms such as Instagram, TikTok, and YouTube, by leveraging Social Media trends and creating videos for paid campaigns and organic outreach.
· Created brand voice and thought-leadership strategies that positioned executives as trusted voices, translating insights into impactful content across blogs and social media to build audience trust.
· Directed end-to-end video production for customer interviews, CEO insights, and product marketing.
· Collaborated cross-functionally with C-suite and Marketing teams to produce engaging and informative creatives.
· Monitored performance metrics and engagement across platforms to drive content optimization and strategic planning.

Hazel Film - Founder
Jul 2023 - Apr 2025	Provo, UT
· Provided strategic marketing and media consulting to businesses seeking to strengthen their brand presence and digital storytelling.
· Partnered with clients to deﬁne creative direction, campaign objectives, and platform strategies tailored to target audiences.
· Oversaw end-to-end video production, from concept through post-production, ensuring high-quality deliverables and measurable engagement outcomes.

BYU Broadcasting - Marketing Strategist
Jan 2025 - Apr 2025	Provo, UT
· Developed and executed paid and organic marketing strategies on platforms like Instagram and YouTube for 3+ podcasts.
· Collaborated with senior leadership to enhance podcast quality, resulting in 40% increase in social media engagement.
· Created long-term content strategies to ensure long-term success and sustainability of podcast marketing efforts.

Seo Media - Creative Content Manager
Dec 2024 - Feb 2025	Lehi, UT
· Created content and content strategies for an audience of ~6 million active followers across multiple platforms.
· Managed all aspects of Seo Media Production, including content, editing, and an external management company.
· Ensured monetization processes were correctly implemented to maintain positive cash ﬂows.

Relay - Copywriter and SEO Manager
Nov 2023 - Apr 2024	Lehi, UT
· Managed content-driven SEO initiatives to improve search visibility, rankings, and organic trafﬁc across key service and resource pages, directly supporting patient acquisition and education goals.
· Researched, wrote, and optimized long-form editorial content on addiction recovery topics, balancing clinical sensitivity with search intent to inform, engage, and build trust with vulnerable audiences.
· Leveraged keyword research, trend analysis, and other insights to align content with high-intent queries, increasing discoverability and strengthening the company’s organic growth engine.

Finding Joy in Christ - Page Director
Dec 2020 - Oct 2022	Washington & Oregon
· Managed content strategy for social media channels, achieving consistent posting and 30% growth in engagement.
· Leveraged monthly advertising budgets to grow page followers by 75% to 34.3k.
· Ran targeted ads using Meta and Google tools, reaching 100k+ new users and increasing conversions by 55%.
· Conducted A/B testing across 30+ campaigns, reﬁning target audiences and improving engagement strategies.


EDUCATION
Brigham Young University - Bachelor of Science, Machine Learning
Jan 2023 - April 2025	Provo, Utah

Utah Valley University - Bachelor of Science, Business Analytics and Management
August 2025 - current	Orem, Utah


SKILLS
· Python — robust scripting and development for diverse projects
· C++ — low-level programming for performance-driven and complex systems
· SQL — database querying, organization, and large-dataset management
· Cinematography — camera operation, lighting design, audio capture, scripting, and directing
· Video Editing & Color — advanced editing and cinematic color grading in DaVinci Resolve
· Podcast Production — end-to-end production, editing, and multi-platform distribution
· Photography — Skilled at organizing and executing photoshoots for automotive, portrait, landscape, product, and keynote/event photography.
· Social Media Management — managed content creation for 25+ accounts across multiple industries over 5 years. Skilled in Tiktoks, Reels, and other visual assets.
· Adobe Creative Suite — expert use across Photoshop, Illustrator, Lightroom, Premiere Pro, and other Graphic Design tools.
· DaVinci Resolve — cinema-standard post-production, color science, and ﬁnishing
· Content Strategy — full-funnel planning, evergreen assets, and audience alignment
· Social Media Strategy — short-form growth, brand positioning, and performance optimization by leveraging analytics, reporting, and Content calendar creation.
· Copywriting & Editing — clear, persuasive messaging tailored to platform and audience
